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The most important thing for the global economy right now is getting back 
to work, and for many people that means occupying buildings – commercial, 
institutional, retail, health, or leisure; and the biggest obstacle is perceived 
exposure to others who may be infected with Covid-19.

What can property owners, operators, and designers do immediately to offer 
solutions to tenants and occupants of buildings to facilitate the smoothest 
possible reopening? Will this pandemic influence the design of new and 
refurbished buildings into the future, as architects seek to respond to behaviour 
change by occupants, or indeed – to influence this behaviour for the better?
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the production of your advertisement, 
please contact   
 
alexis@greeneconomy.media    
T +27 21 447 4733 
www.greeneconomy.media   

EDITORIAL VISION 

Green buildings are healthier buildings and in the new paradigm, nothing is 
more urgent. 

Green buildings also have the unique potential to positively restore, regenerate, 
improve, revitalise, include, enhance, advance and empower occupants, 
communities and the environment. We have a duty to maximise these impacts. 

+Impact Magazine offers best-of-class print and digitally integrated 
publishing  to a loyal network of like-minded readers from across the property 
value chain. We highlight the positive impact that sustainable buildings have 
on urban precincts, society and on the economy while returning maximum 
value to investors.

Our editorial celebrates the innovative approaches adopted in Green 
Star Africa certified project teams, revealing the invaluable work of the 
Green Building Council of South Africa (GBCSA) members. Going beyond 
projects, the content seeks to share international thought leadership, 
ingenious design and cutting-edge technologies that define the world’s 
most sustainable buildings, towns, and cities.

THE GREEN 
BUILDING 
COUNCIL  
OF SOUTH AFRICA 
The Green Building Council of South 
Africa exists for and on behalf 
of its members, with the aim of 
transforming the built environment 
towards one in which people 
and planet thrive. This mission 
is achieved through training, 
certification, advocacy as well as 
content development and research.

THE EDITOR 
Mary Anne Constable is a professional 
architect and an award-winning 
architectural journalist with a passion for 
sustainable thinking. She brings her own 
unique perspective and creative insight 
that translates into content that delves 
below the surface and cuts to the heart 
of what it really means to be sustainable. 

Mary Anne aspires to create a distinctive 
platform for innovators championing 
solutions for a better-built environment, 
and lifestyle, to showcase their ideas. 



Distributed to all GBCSA member organisations and stakeholders including:
• Senior partners and executives of professional member firms
•  Senior officials of member municipalities and related government  

departments nationwide
•  Delegates at the annual GBCSA Convention, SA Construction Week,  

Decorex and from the GBCSA expo stand at the SAPOA Convention
• Materials manufacturing associations
• JSE-listed companies
• Property owners, developers, and investors

Print: reduced to 3 000 copies     Digital: increased to reach 100 000 email recipients  

N E W  C I R C U L AT I O N

N E W  D I S C O U N T E D  P R I C I N G

For advertising opportunities please contact Thandiswa Mbijane at  
thandiswa@greeneconomy.media 
Advertising rates are discounted for GBCSA members.  
Further discounts are available for booking multiple editions in 2020/2021.

A D V E R T I S I N G  E N Q U I R I E S

GBCSA MEMBER STANDARD RATE
Single page (+20% for prime position) R19 950 R21 945

Half page R13 167 R14 245

Double page spread (+20% for prime position) R29 925 R32 917

Outside back cover R35 910 R39 501

Official media partner to:

N E W  W E B S I T E  VA L U E  A D D E D
Run your corporate/product/service/initiative profile on the www.greeneconomy.media.building  
website along with an advertising banner on the most relevant sector homepage for your  
organisation. (a three-month campaign is included in the rates below) 
 
Have your content shared through curated content newsletters distributed to 15 000 subscribers 
every two weeks. (a three-month campaign is included in the rates below).

R E A D E R S h I P
• Property developers and investors
• Architects and specifiers
• Interior designers and design professionals
• Engineers and consultants

• Urban and town planners
•  Local and national government officials  

and departments
•  Contractors, product manufacturers, and suppliers

MAGAZINE PRINT+DIGITAL
+3 MONTHS ONLINE

All Rates include Agency Commission and exclude VAT

+ I M PA C T  M A G A Z I N E  F R E Q U E N C Y

BENEFITS
Issue 0.7: PROPERTY (July 2020) 
Issue 0.8: GBCSA CONVENTION (September 2020)
Issue 0.9: DESIGN (December 2020)



THE PUBLISHER
+Impact Magazine is published in partnership with the Green Building Council of South 
Africa by MPeople Resourcing (Pty) Ltd t/a GreenEconomy.Media, a specialist media 
company focused on promoting and delivering content about sustainability, and contributing 
to the knowledge transfer needed to advance the green economy. GreenEconomy.Media is a 
proud member of GBCSA. 

+Impact Magazine is part of this matrix of action, contributing to the growth of the green 
building movement by profiling and communicating the activities and achievements of 
members to key stakeholders, including the public sector, commercial property sector, 
professional services, products, manufacturers and suppliers.


